
Data Collection

	 The quantitative data presented in this 
study is gathered via an online survey of Informa-
tion Dynamics’ e-panelists.  The response base to 
this survey includes approximately 350 laboratory 
decision makers representing a cross section of the 
short-term, acute care hospital market in the United 
States.  Respondents are a mix of Laboratory Direc-
tors, Managers, and Chemistry Section Supervisors. 

The questions incorporated in the data collection 
for this online survey are dynamic, in that they are 
updated each cycle based on input from both manu-
facturers and laboratorians. These modifications 
and revisions are made in an attempt to address the 
current issues at hand as well as generate ideas for 
the “next generation” of laboratory automation.

	 The Laboratory Automation MARKET MONI-
TOR™ is a tracking study designed to support the 
marketing decision maker focused on automation in the 
laboratory testing market.  Published every other year, 
primary issues addressed in this report include:
1. The size of the potential target market. 
2. Brand share in the current market
3. Customer satisfaction with current automation 
instrumentation.
4. Perceived customer benefits of automation.
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Total Report                                                                $43,400

	 Data for the 2012 Laboratory Automation MARKET 
MONITOR™ is collected in June, 2012 and reflects the market 
as of the third quarter of 2012.   The report is published in 
August, 2012.
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